
How to benchmark your 
total content performance 
against key competitors 
with NewsWhip Analytics

NewsWhip Analytics allows you to analyze content performance over the past three 
years. With data on how audiences have interacted with stories and posts on every 
social network, you can get a true picture of how you have performed. Even better, 
you can benchmark that data against your top competitors and your entire industry, 
over any time frame. 



Request Demo

Once you’ve created your dashboard, 
navigate to the date selector on the top 
left of your screen, and select whether 
you’d like to benchmark content from the 
past week, months, or year. 

The first graph shows the overall 
performance of your selected domains. 
This graph shows the total performance 
of news sites from the past 6 months, in 
comparison to the amount of content 
they published and their average story 
performance. 

First, you’ll want to decide what kind of analysis you’d like to run. By selecting “Compare 
Domains” from the “+New Dashboard” menu, you can benchmark the engagement of 
web domains across multiple social networks over any time frame. We’ll start off with 
five popular news sites. 

If you’re looking to dive deeper into these sites’ performance, you can add filters to 
surface topical or keyword-related content from each site, or “Dashboard Filters” that 
apply to all of the publishers in your search. For example, if we’re looking to analyze 
Political content from these sites only, we’d select “Politics” in the Dashboard 
Filter section. 

http://www.newswhip.com
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Request Demo

The Domain Overview graph shows the more granular metrics that fueled overall 
site performance — with engagement rankings across Facebook, Twitter, LinkedIn, 
and Pinterest. You can filter to see which publishers dominated certain networks, 
and which performed best overall. Over the past 6 months, we can see that while 
the Huffington Post drove the most engagement overall, the New York Times drove 
significantly more engagements on Twitter and LinkedIn. 

Similarly, if we switch the table’s view to Average Engagement per network, we can 
see that once again the New York Times comes out on top for average engagements 
per article across all networks. 
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The Over Time Comparison graph shows you how engagement for every site has trended 
up or down over the past 6 months. We can filter this chart by a variety of filters — to 
concentrate on specific social networks only, or to track average engagement over time 
rather than total engagement or output. 

As we can see, overall engagement has lessened over the past few months, with many 
publishers enjoying an uplift from the “Trump bump” following his inauguration in 
January. How do we know that the lift towards the beginning of February can be attributed 
to Trump? Simply click on high points and low points on the graph to expand the 
content table and see the stories responsible for the engagement. 
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We can highlight the first few days in February, to see the top stories that contributed 
to the larger engagement numbers for each publisher. The graph shows that the top 
stories for the publishers selected here revolved around Trump, the Republican party, 
or other related political stories. 

Once we’re ready to do a deeper dive into the content performance of each of these 
publishers, we can fully expand the content table and drill into top stories, referrals, 
and engagements by network. Here we can see the most engaged stories for each 
publisher over the past 6 months, and the top referrals that drove their performance. 
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We can also switch to the Authors tab to see which writers performed best overall and 
drove the most engagements for their respective publications. Or, if you’d like to see 
what stories performed best overall for this set of publishers, you can click “Top 100” to 
see the top stories for the time period in order, rather than segmented by publisher. 

This is just a sampling of the data and insights that NewsWhip Analytics provides. You 
can also drill into the performance of sets of Facebook pages, Instagram accounts, and 
the performance of keywords across all of the web and social. Still have questions? Visit 
our other guides at newswhip.com/resources or request a customized demo to walk 
you through the product today.
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Want to learn more about how NewsWhip Analytics 
can benchmark publishing performance and track the 

performance of earned and owned media? 

Get in touch with our sales team to request 
your 30-minute free demo today. 

 or email us at sales@newswhip.com 

Request a Free Trial
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